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NEWS IN FOCUS

STL becomes the world’s first integrated optical fibre and cable 
manufacturer to be Zero Waste to Landfill certified

STL, a global data networks innovator, announced 
today that it has been 
awarded a ‘Zero Waste 
to Landfill’ Certifica-
tion by Intertek (US), 
a leading Total Quality 
Assurance provider to 
industries worldwide. 
With this accredita-

tion, STL’s manufacturing plants in India – Rak-

holi and Dadra, Silvassa and Shendra, Aurangabad 
have become the world’s first integrated Optical 
Fibre Cables, Speciality Cables, and Optical Fibre 
manufacturing facilities to win the international 
certification.
Commenting on the achievement, Akanksha 
Sharma, Head-Sustainability and CSR, STL said, 
“Sustainability is core to us at STL and a strong 
part of our integrated ESG framework. With a 
vision to ensure 100 percent waste reduction and 

In order to ramp up production and boost the local 
manufacturing market of mobile phones under 
the flagship scheme of Make In India campaign, 
the government is working on production-linked 
incentive scheme of Rs.42,000 crore. This scheme 
is expected to benefit high end mobile manufactur-
ers and domestic makers the most according to a 
report by the Times Of India.

U.S. President Donald Trump’s first official visit to 
India could lead to signif-
icant outcomes, as there 
have been regular and 
sustained engagements 
between Mr. Trump and 
Prime Minister Narendra 

Modi on the sidelines of forums such as the G7, the 
G20, and the United Nations General Assembly.
The two countries are collaborating on issues 
ranging from maritime security to international 
terrorism, and have recently signed a number of 
agreements, including the Logistics Exchange Mem-
orandum of Agreement (LEMOA) and the Commu-
nications Compatibility and Security Agreement 
(COMCASA), to push the levels of strategic collabo-
ration to wider fields. In the last few years, the U.S. 
has categorised India as a ‘Major Defense Partner’ 
and granted it the ‘Strategic Trade Authorisation-1’ 
status.
Trade between the two countries has reached a 
new high. Total two-way trade flows increased to 
$142.3 billion in 2018, with 2019 figures estimated 
to be even higher, inclusive of India’s recent lique-
fied natural gas (LNG) and aircraft purchases. This 
is expected to go up further with India agreeing to 
buy naval helicopters from the U.S.
FDI from U.S.
Steady inflows of capital from the U.S. attest to 
India’s attractiveness as an investment destination 
for American companies. The U.S. is the fifth-largest 
source of Foreign Direct Investment (FDI) to India, 

Government plans incentive scheme of 
Rs 42,000 crore  to boost Mobile Manufacturing

Digital transformation becomes the new 
strategy for enterprises across the globe

Due to the corona virus outbreak, China is strug-
gling to cope up with the rising demand on shutting 
down its operations, thereby making this scheme to 
integrate India into the global supply chain. Accord-
ing to the report, it has also been revealed that the 
scheme which has not been announced yet will 
help the global players like Apple and Samsung. The 
Indian manufacturers’ dependency on China might 

with a cumulative capital stock of $28 billion. The 
presence of U.S. companies is found across diverse 
sectors of the Indian economy including defence 
and aviation, agriculture, health, education, and 
insurance. Preliminary findings from a recent CII 
survey indicate that nearly 86% of U.S. firms are 
‘very bullish’ or ‘moderately bullish’ about India’s 
economic outlook, with approximately 73% of U.S. 
firms surveyed viewing India as a favourable invest-
ment destination and planning to invest more in the 
next 12 months.
For their part, Indian companies are expanding 
their investments in the U.S. as well, with the CII’s 
data reflecting historic rates of investment and job 
creation, numbering over $18 billion and 1,13,000, 
respectively. Their investments in research and 
development as well as Corporate Social Responsi-
bility activities are on the rise, and they are well-in-
tegrated with local communities and economies of 
many U.S. States. The goal of $500 billion in two-
way trade is within sight. CII research suggests that 
in an improved trade scenario, this target could be 
reached as early as 2030. Businesses from both sides 
must come together to explore joint strategies and 
opportunities to resolve issues and facilitate further 
business. The two most promising sectors for future 
cooperation are energy and defence. In energy, India 
would continue to rely on U.S. liquefied natural gas 
of which it is already the sixth-largest buyer. Indian 
companies have invested $4 billion in the shale gas 
sector in the U.S. already. With four working groups 
set up for oil and gas, energy efficiency, renewable 

energy and sustainable development, the energy 
partnership is set to undergo a further jump.
In the defence sector, India has built up its sourc-
ing from the U.S. The recent 2+2 dialogue led to 
three agreements being inked under the Defense 
Technology and Trade Initiative to co-develop and 
co-produce critical technologies. With India’s aspi-
ration to invite FDI in its nascent defence produc-
tion sector, U.S. companies will have good options 
for tie-ups with Indian businesses.
Partnerships in technology
While these sectors will continue to dominate the 
India-U.S. bilateral relationship for the next few 
years, an aspirational knowledge economy can be 
envisioned as the way for partnerships ahead. Such 
an economy would be based on high-technology 
exports, robotics, artificial intelligence (AI), electric 
vehicles, and other emerging sectors.
More than 1,200 top global companies, including 
many from the U.S., have established research and 
product development centres in India, gaining from 
the competitive talent available here. As digital 
transformation becomes the new strategy for enter-
prises across the globe, Indian and U.S. companies 
can join hands to shape lives, businesses, and value 
propositions. Artificial intelligence is likely to dom-
inate the business space in coming years, and India 
and the U.S. can drive this phenomenon with capac-
ity building of both people and enterprises. Start-up 
collaborations between two of the most vibrant and 
dynamic new entrepreneurship hubs can be iden-
tified for areas such as agriculture, healthcare and 
education.
The synergies between the world’s two largest 
democracies are vast and the visit of Mr. Trump is 
bound to create new interfaces.

also be lowered and boost the local production of 
mobile phones.
The report also quoted a source in the IT ministry 
saying “The electronics hardware manufacturing 
sector faces the lack of a level-playing field vis-à-vis 
competing nations… (and) suffers from a disability 
of 8.5 per cent to 11% on account of lack of ade-
quate infrastructure, domestic supply chain and 
logistics; high cost of finance; inadequate availabil-
ity of quality power; limited design capabilities and 
focus on R&D by the industry; and inadequacies in 
skill development.”
The scheme will benefit contract manufacturers 
like Foxconn and Wistron that are already manufac-
turing in India. Domestic Companies like Lava and 
Micromax will benefit the most from this scheme.

reuse, we have been efficiently working towards 
managing waste and also bring innovation into 
practice through a circular economy. The Zero 
Waste to Landfill programme has encouraged 
us to continuously work towards improving our 
processes, both up and down stream. It is our 
endeavour to drive responsible business prac-
tises across the value chain and we are commit-
ted towards this.”
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The escalating coronavirus crisis is already impact-
ing IT markets as buyers and vendors adjust to a 
new set of assumptions and a new global economic 
reality. Based on data indicators in the first quarter, 
International Data Corporation (IDC) expects to see 
a significant slowdown in spending on hardware in 
particular during the first half of 2020 with software 
and services spending also affected as the crisis 
reverberates through all sectors of the economy, 
including supply chains, trade, and business plan-
ning. By the end of 2020, in a pessimistic scenario, 
IT spending could grow by 1% compared to the 
original forecast of more than 4% growth, and these 
forecasts are more likely to trend down than up in 
the next few weeks.
“The situation is extremely fluid,” said Stephen 
Minton, vice president in IDC’s Customer Insights & 
Analysis group. “Our monthly data and surveys are 
clearly pointing in one direction, but it’s still early 
to understand the full impact of the coronavirus cri-
sis across all sectors of the economy. We are using 
scenario models to illustrate that forecasts have a 
wider range than usual, and the downside risks in 
those models seem to be increasing every day. But 
the duration of the crisis remains a big unknown 

IT Spending Forecast Hit by 
Coronavirus Impact

and will go a long way in determining overall mar-
ket growth for the year as a whole.”
Worldwide IT spending was originally forecast to 
grow by just over 5% in constant currency this year, 
as strong PC sales in the fourth quarter of 2019 
gave way to a smartphone upgrade cycle driven by 
5G and a recovery for service provider spending 
on infrastructure, while momentum around digital 
transformation projects continued to ensure strong 
demand for software and IT services. The February 
Black Book downgraded growth to 4.3% and this 
is likely to drop closer to 3% in March based on 
the latest forecast adjustments and scenarios. In a 
pessimistic scenario, based on the crisis extending 
beyond Q2 outside China, the worldwide IT market 
is more likely to grow by around 1%.
“The pessimistic scenario is not a worst-case 
scenario,” added Minton. “Things are moving so 
quickly that we need to constantly recalibrate 
our assumptions and expectations, but the pes-
simistic scenario reflects an IT market in which 
weaker economic growth translates into weaker 
business and consumer spending across all tech-
nologies over the next few quarters. Things could 
get worse, but hopefully not.”

Year-Over-Year Growth, Comparison of January and February 2020 
Black Book Forecasts

January February Pessimistic Scenario (February)

Real GDP +2.4% +2.0% +1.4%

IT Spending +5.1% +4.3% +1.3%

Source: IDC Worldwide Black Book February 2020

The Worldwide Black Book Live Edition is updated 
monthly with the latest IT spending forecasts for 
annual growth across 100 countries. It will con-
tinue to evolve and capture the escalating impact 
of the coronavirus on market expectations and 
will be published alongside a “pessimistic sce-
nario” for IT spending for as long as the crisis 
persists. The pessimistic scenario can be used 
to understand the potential impact of the crisis 
beyond current actual data indicators for GDP 
and IT markets.

It is not at all a pleasant experience to write 
guidelines in reference to Pandemic situation 
which has occurred in our Nation and all across 

the World. As we all 
know, whole world 
has been affected 
badly and everybody is 
struggling to cope up 
the situation. With all 
the experience learned 
from other Countries 
our Honorable PM has 

given, the best advice of Social- Distancing and to 
be at home, to be Safe. We should all follow the 
same strictly, not only for Our Selves but for the 
Society. In such a situation, our Whole Channel 
Fraternity is locked at home, they are not able to 

National and Regional Distributors should provide 
30 days extra credit: CDAN

open Shops, No business is happening, Payment 
Collection is badly affected and whole Cycle is 
blocked.
We have closely observed similar situation of 
other District & states, and action taken by our 
National Counter-part
Associations. We would like to circulate below 
guidelines, to be followed with immediate effect.
1. All the National Distributors(ND’s), Regional 
Distributors(RD’s), Vendors are requested to pro-
vide 30 days extra Credit for all the payments fall-
ing due on 25th March and 30 days onwards.
2. No interest, Delay payment charges, Bouncing 
Charges to be charged for the period of lock-
down.
3. All the Monthly/Quarterly targets, Incentive 
Programs to be extended till 30th June 2020. So 

that Partner gets enough opportunity to qualify 
Slabs.
At the same time, CDAN would like to advice all 
our Members/Dealers to try and give maximum 
support to ND’S/RD’s/Vendor’s on the payment 
front and avoid intentional delays. Nobody should 
take immoral advantage of the situation.
This is a Crisis Situation and we have to co-op-
erate each other to the best of abilities. We shall 
keep watching situations & will be sharing guide-
lines time to time for the betterment of Business 
& Businessmen. Again requesting everyone to 
Help each other in Pandemic Situation, and help 
humanity to Win the battle and be Victorious.
BE AT HOME, BE SAFE.
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Pine Labs, Asia’s leading merchant commerce plat-
form company, has announced that it has brought 
on board B Amrish Rau to lead the company. Amrish 
brings fintech, entrepreneurial and corporate expe-
rience to his new role as Chief Executive Officer. He 
replaces Vicky Bindra who after a two-year success-
ful stint as CEO is moving back to San Francisco. 

Ness Digital Engineering, a global provider of digi-
tal transformation solutions, announced that Ranjit 
Tinaikar has been appointed Chief Executive Officer 
of the Company, effective immediately.
Mr. Tinaikar has over 20 years of experience in 
the technology services sector with a track record 

Chairman and CEO H. Lawrence Culp, Jr., issued the 
following statement in response to the passing of 
former GE Chairman and CEO John F. Welch, Jr.:
“Today is a sad day for the entire GE family. Jack 
was larger than life and the heart of GE for half a 

Microsoft CEO Satya Nadella met a gathering of 
students and educators at the Young Innovators 
Summit organized by Microsoft India at the India 
Habitat Centre, Delhi. The Young Innovators Sum-

Infosys, a global leader in next-generation digi-
tal services and consulting, and IBM announced a 
global alliance to help enterprises accelerate their 
digital transformation journey using the IBM public 
cloud.
The collaboration will help enterprises — including 
those in highly regulated industries such as financial 
services, insurance and healthcare — to transition, 
modernize and transform their enterprise work-
loads and applications by tapping into the security, 
open innovation and enterprise capabilities of the 
IBM public cloud.
As part of the relationship, Infosys will also offer its 
clients access to Red Hat’s portfolio of open source 
offerings on the IBM public cloud. This will provide 
enterprises a greater level of scale, resources and 
capabilities to accelerate the impact of their cloud-
driven digital transformation.
Ravi Kumar S, President, Infosys, said, “Enter-
prises cannot truly succeed at digital transfor-
mation without leveraging cloud – be it trans-
forming processes, expanding into new markets, 
launching new products, automating operations 
or elevating customer experience, cloud is the 
true enabler to complete digital transformation. 
But enterprises, especially in highly regulated 
and data sensitive industries are worried about 
privacy, regulatory compliance, security and sys-
tem downtime as they embark on this transfor-
mation journey. Our collaboration with IBM will 
help enterprises across industries address these 
concerns and accelerate their digital transforma-
tion journey on IBM public cloud.”

Amrish Rau joins Pine Labs as CEO

Ranjit Tinaikar Joins Ness Digital Engineering as CEO

GE Chairman and CEO Larry Culp on the 
Passing of Jack Welch

Microsoft CEO Satya Nadella addresses students at the Young Innovators Summit in Delhi

Infosys becomes 
first global systems 
integrator to join 
IBM’s new public 
cloud ecosystem

Bindra will continue to be an advisor to the com-
pany supporting strategic initiatives.
Amrish brings two decades of experience in the 
information technology, finance and fintech areas. 
Amrish’s start up Citrus Pay, which was funded by 
Sequoia India, was acquired by PayU in 2016 in one 
of the largest fintech acquisitions. At PayU, Amrish 
built India’s leading online payments and fintech 
platform. Amrish was the MD for First Data Asia and 
built a market leading payments JV with ICICI Bank. 
He brings in-depth experience and strong domain 
knowledge of many years, having worked with 
organizations like NCR and Siemens Nixdorf. He is a 
Squash father and follows his kids all over the world 
as they pursue the game.

of driving growth in the global businesses that he 
has managed. Most recently, he served as President 
of Fitch Solutions, a data and analytical services 
business, where he repositioned the business for 
growth through strategic investments and acquisi-
tions in differentiated analytical offerings. Prior to 
Fitch, Mr. Tinaikar was Managing Director of Advi-
sory & Investment Management, a data analytics 
business unit of Thomson Reuters, where he led the 
successful revenue turnaround of a business serving 
major financial services firms globally. Mr. Tinaikar 
was also a partner at McKinsey, where he was one of 
the earliest leaders in forming their Digital practice. 
At McKinsey, he founded the Lean Software Devel-
opment and IT Strategy practices.

century. He reshaped the face of our company and 
the business world. Jack was a strong and constant 
influence throughout my career despite never hav-
ing worked directly for him.
When I last saw him, what I remember most vividly 
was when he asked me, ‘So how exactly are you run-
ning the company?’ Jack was still in it – committed 
to GE’s success. And to have Jack Welch ask me how 
I am running GE is pretty humbling.
He will be deeply missed by me and the entire GE 
team. And we’ll continue to honor his legacy by 
doing exactly what Jack would want us to do: win.
We extend our thoughts and sympathies to Suzy 
and his family during this time.”

mit brought together over 250 students and edu-
cators in Delhi NCR. In conversation with Anant 
Maheshwari, President, Microsoft India, Satya 
Nadella spoke about the role that technology will 
play in transforming the education ecosystem over 
the next decade, outlining the opportunity students 
have today to solve some of the world’s most press-
ing problems with technology.
Speaking at the summit, Satya, said, “We need to 
reformulate the relationship between technology 
and learning. It is very interesting to witness the 
way young innovators think today. What excited 
and inspired me from my meetings with students 

was the quality of their ideas, the scope of their 
ambition, deep passion and deep empathy turning 
into action. This is truly transformative, and is how 
societies and economies move forward.”
Watch Satya Nadella in conversation with Anant 
Maheshwari at the Young Innovators Summit
The Young Innovators Summit also showcased 
examples of technology-powered innovation from 
the student community in India. Three young inno-
vators talked about how they are using technology 
to connect the world and solve some of the biggest 
social, environmental and health challenges of our 
times.
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Many children with autism face developmental 
delays, including communication and behavioral 
challenges and difficulties with social interaction. 
This makes learning new skills a major challenge, 
especially in traditional school environments.
Previous research suggests socially assistive robots 
can help children with autism learn. But these 
therapeutic interventions work best if the robot 
can accurately interpret the child’s behavior and 
react appropriately.
Now, researchers at theUniversity of Southern Cal-
ifornia’s Department of Computer Science have 
developed personalized learning robots for chil-
dren with autism. They also studied whether the 
robots could estimate a child’s interest in a task 
using machine learning.
In one of the largest studies of its kind, the 
researchers placed a socially assistive robot in the 
homes of 17 children with autism for one month. 
The robots personalized their instruction and 
feedback to each child’s unique learning patterns 
during the interventions.
After the study was completed, the researchers 
also analyzed seven of the participants’ engage-
ment and determined the robot could have auton-
omously detected whether or not the child was 
engaged with 90% accuracy. The results of the 
experiments were published in the “Frontiers in 
Robotics and AI” and “Science Robotics,” journals 
on Nov. 6 and Feb. 26, respectively.
Making robots smarter
Robots are limited in their ability to autonomously 
recognize and respond to behavioral cues, espe-
cially in atypical users and real-world environ-
ments. This study is the first to model the learning 
patterns and engagement of children with autism 
in a long-term, in-home setting.
“Current robotic systems are very rigid,” said lead 
author Shomik Jain, a progressive degree mathe-
matics student advised by socially assistive robot-
ics pioneer Professor Maja Matarić.
“If you think of a real learning environment, the 
teacher is going to learn things about the child, 
and the child will learn things from them. It’s a 
bidirectional process and that doesn’t happen 
with current robotic systems. This study aims to 
make robots smarter by understanding the child’s 
behavior and responding to it in real- time.”
The researchers stress the goal is to augment 
human therapy, not replace it.
“Human therapists are crucial, but they may not 
always be available or affordable for families,” said 

Socially Assistive Robot Helps Children with Autism Learn

Kartik Mahajan, an undergraduate student in com-
puter science and study co-author. “That’s where 
socially assistive robots like this come in.”
Enhancing the learning experience
Funded by a National Science Foundation (NSF) 
grant given to Matarić, the research team placed 
Kiwi the robot in the homes of 17 children with 
autism spectrum disorders for about a month. The 
child participants were all aged between 3 and 7 
and from the greater Los Angeles area.
During almost daily interventions, the children 
played space-themed math games on a tablet 
while Kiwi, a 2-foot tall robot dressed like a green 
feathered bird, provided instruction and feedback.
Kiwi’s feedback and the games’ difficulty were 
personalized in real-time according to each child’s 
unique learning patterns. Matarić’s team in the 
USC Interaction Lab accomplished this using rein-
forcement learning, a rapidly growing subfield of 
artificial intelligence (AI).
The algorithms monitored the child’s perfor-
mance on the math games. For instance, if a child 
answered correctly, Kiwi would say something like, 
“Good job!”. If they got a question wrong, Kiwi 
might give them some helpful tips to solve the 
problem, and adjust the difficulty and feedback in 
future games. The goal was to maximize difficulty, 
while also not pushing the learner to make too 
many mistakes.
“If you have no idea what the child’s ability level 
is, you just throw a bunch of varying problems at 
them and it’s not good for their engagement or 
learning,” said Jain.
“But if the robot is able to find an appropriate level 
of difficulty for the problems, then that can really 
enhance the learning experience.”
The ultimate frontier
There’s a popular saying among people with 
autism and their families: If you have met one per-
son with autism, you have met one person with 
autism.
“Autism is the ultimate frontier for robotic person-
alization, because as anyone who knows about 
autism will tell you, every individual has a constel-
lation of symptoms and different severities of each 
symptom,” said Matarić, Chan Soon-Shiong Distin-
guished Professor of Computer Science, Neurosci-
ence, and Pediatrics and Interim Vice President of 
Research.
This presents a particular challenge for machine 
learning, which usually relies on spotting con-
sistent patterns in huge amounts of similar data. 

That’s why personalization is so important.
“If we take a cue from a child, we can achieve 
so much more than just following a script,” said 
Matarić. “Normal AI approaches fail with autism. 
AI methods require a lot of similar data and that 
just isn’t possible with autism, where heterogene-
ity reigns.”
The researchers tackled this problem in their 
analysis of the children’s engagement after the 
intervention. Computer models of engagement 
were developed by combining many types of data, 
including eye gaze and head pose, audio pitch and 
frequency, and performance on the task.
Making these algorithms work using real-world 
data presented a major challenge, given the 
accompanying noise and unpredictability.
“This experiment was right in the center of their 
learning experience,” said Kartik, who helped 
install the robots in the children’s homes.
“There were cats jumping on the robot, a blender 
going off in the kitchen, and people coming in and 
out of the room.” As such, the machine learning 
algorithms had to be sophisticated enough to 
focus on pertinent information related to the ther-
apy session and dismiss environmental “noise.”
Improving human-robot interaction
Assessments were conducted before and after the 
month-long interventions. While the researchers 
expected to see some improvements in partici-
pants, the results surpassed their expectations. At 
the end of the month’s intervention, 100% of the 
participants demonstrated improved math skills, 
while 92% also improved in social skills.
In post-experiment analyses, the researchers were 
also able to glean some other interesting informa-
tion from the data that could give us a peek into 
the recipe for ideal child-robot interactions.
The study observed higher engagement for all 
participants shortly after the robot had spoken. 
Specifically, participants were engaged about 70% 
of the time when the robot had spoken in the pre-
vious minute, but less than 50% of the time when 
the robot had not spoken for more than a minute.
While a personalized model for every user is ideal, 
the researchers also determined it was possible to 
achieve adequate results using engagement mod-
els trained on data from other users.
Moreover, the study observed caregivers only had 
to intervene when a child lost interest for a lon-
ger period of time. In contrast, participants usually 
re-engaged by themselves after shorter periods of 
disinterest. This suggests robotic systems should 
focus on counteracting longer periods of disen-
gagement.
Matarić’s lab will continue to study the data gath-
ered from the experiment: One active sub-project 
involves analyzing and modeling the children’s 
cognitive-affective states, including emotions such 
as confusion or excitement. The project, led by 
progressive degree in computer science student 
Zhonghao Shi, aims to design affect-aware socially 
assistive robot tutors that are even more sensitive 
to the emotions and moods of its users in the con-
text of learning.
“The hope is that future studies in this lab and else-
where can take all the things that we’ve learned 
and hopefully design more engaging and personal-
ized human-robot interactions,” said Jain.

SPECIAL NEWS
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#BeAware, a study conducted by Social Media 
Matters, Do Your Thing and Institute for Gover-
nance, Policies, and Politics revealed that 53% 
Indians have faced online abuse on Social Media 
Platforms. Out of these, only 66% reported the inci-
dent to the platform, from which 52% reported the 
cyber crime to the police as well. 
Nearly half of the population of planet earth is 
actively using the digital spaces to communicate 
and connect with the global audience. #BeAware 
studied the awareness and perception of commu-
nity guidelines and social media reporting mecha-
nisms present on social media. The questionnaire 
included open and close-ended questions for the 
participants to share their experiences. A total of 
1067 users participated in the study from across 

Today, Call for Code Founding Partner IBM and 
Creator David Clark Cause, in partnership with 
United Nations Human Rights and the Linux 
Foundation announced this year’s Call for Code 
Global Challenge,inviting the world’s software 
developers and innovators to help fight climate 
change with open source-powered technology.
On its 75th anniversary, the United Nations 
is demanding a ‘global reality check’ and has 
launched the biggest-ever global conversation on 
how to address the world’s most pressing issues 
such as climate change. Heeding the UN’s rallying 
cry to help build the future we want, IBM is join-
ing forces with key UN agencies and world lead-
ers to help tackle the climate crisis.
Following two successful years, the 2020 Call for 
Code Global Challenge encourages and fosters 
the creation of practical applications built on 
open source software including Red Hat Open-
Shift, IBM Cloud, IBM Watson, IBM Blockchain, 
and data from The Weather Company. The goal is 
to employ technology in new ways that can make 
an immediate and lasting humanitarian impact in 
communities around the world.
A recent global IBM study conducted by Morning 
Consult surveyed more than 3,000 developers, 

53% Indians faces online abuse on social media platforms

Climate change is the single most pressing Climate change is the single most pressing 
issue facing the present generationissue facing the present generation

India between the period of December 2019 to 
January 2020.
Institute for Governance, Policies & Politics (IGPP) 
in their statement said that the research study was 
done to understand the efficacy of reporting mech-
anism and community guidelines of social media 
platforms. It has analysed the responses of nearly 
a thousand participants based on their experience, 
perception, and feedback particularly on the issue 
of hate speech, online abuse, and online financial 
fraud. The respondents are covered across states, 
age-groups, and gender. It is found that online 
users in the age-group of 22-25 are more exposed 
followed by above 30. Furthermore, nearly half of 
the participants are female and transgender who 
faced such negative experience largely and also 
reported the case more than male members. How-
ever, most netizens are of the opinion that there 
is a need to raise awareness of reporting mech-
anism and community guidelines of social media 
platforms through various methods such as online 
safety workshop.
The study also stated that 53% of Indian Online 
Users are not aware of the existing community 
guidelines by Social Media Platforms. These guide-
lines primarily set the tone and state policies of 

first responders and social activists across China, 
Columbia, Egypt, India, Japan, Spain, United 
Kingdom, and the United States, and found:
• 56% of Indian and 77% of global first respond-
ers and developers surveyed agree with the state-
ment ‘Climate change is the single most pressing 
issue facing my generation.’
• Over 3 quarters (77%) of Indian respondents 
say that someone they know or love has been 
impacted by a natural disaster.
• 51% of Indian and 79% of global respondents 
agree that climate change is something that can 
be reduced or combatted with technology.
• Over eight in ten (82%) Indian respondents said 
they were very interested in working on projects 
to help solve climate change.
• Almost nine in ten (86%) Indian and 87% of 
global respondents feel it is important that a 
potential employer has taken action on climate 
change
• 82% of Indian and three quarters of global 
respondents agree that the open source commu-
nity can help scale climate change solutions to 
communities in need.
• Eight in ten global respondents agree that most 
people want to do something to help combat cli-
mate change, but don’t know where to start.
In 2019, the Call for Code Asia Pacific Challenge 
was won by India team PurvaSuchak, who built 
a solution to prevent pervasive flooding by con-
tinuously checking water bodies and collating 
data with weather forecast information. IBM will 
announce the regional finalists from Asia Pacific 
for the Call for Code 2020 Global Challenge in 
September and winner in October.
“India is home to one of the fastest growing 

the social media platform to deal with violation of 
rules, illicit cyber behaviour, etc. on social media 
platforms. 62% of the respondents said that they 
are aware of the reporting mechanisms but a large 
number i.e. 73% users recommending escalation 
of initiatives to raise awareness about community 
guidelines and reporting mechanisms. 
Commenting on the outcomes of this study, Ami-
tabh Kumar, Founder of Social Media Matters 
quoted, “More than half the users on social media 
platforms have faced some kind of abuse, this is 
not acceptable! To realize our dream for #Dig-
italIndia it is essential that we make cyberspaces 
safe. There is a lot of work to be done by Social 
Media Platforms to achieve this.”
53% of the respondents also believed that some 
improvisations are required to build an efficient 
reporting mechanism on the Social Media Plat-
forms. #BeAware also gathered user’s recommen-
dations to raise awareness regarding the reporting 
mechanism of social media in India. 24% respon-
dents believed that offline awareness will help in 
letting users know about them, 23% believed that 
online awareness will do the needful and 23% of 
the respondents selected a combination of various 
methods to increase awareness.

developer bases in the world, a majority of whom 
are committed to tackling real-world problems. 
In the past 2 editions, we have also seen increas-
ing participation and winning teams from India 
in the Call for Code challenge. With climate 
change as this year’s theme, we can expect some 
path-breaking innovative solutions to be devel-
oped during the competition,” said Priya Mallya, 
Country Leader, Developer Ecosystem, IBM India.
Over 180,000 participants from 165 nations took 
part in Call for Code in 2019;they created more 
than 5,000 applications focused on natural disas-
ter preparedness and relief.This year Call for Code 
is challenging applicants to create innovations 
based on open source technologies to help halt 
and reverse the impact of climate change.
“There is an urgent need to take action against 
climate change, and IBM is uniquely positioned 
to connect leading humanitarian experts with the 
most talented and passionate developers around 
the world,” said Bob Lord, IBM Senior Vice Pres-
ident of Cognitive Applications and Developer 
Ecosystems.“IBM is determined to identify, 
deploy, and scale technology solutions that can 
help save lives, empower people, and create a 
better world for future generations.
Lord noted that IBM has been mobilizing through-
out the company, from policy commitments on 
climate to IBM’s weather forecasting capabilities 
powered by AI and supercomputers.
“Over these past two years through Call for Code 
UNDRR has seen the potential for developers to 
tackle major societal challenges, and developers 
will have a crucial role in our response to the 
climate emergency,” said MamiMizutori, Spe-
cial Representative of the United Nations Secre-
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SPECIAL NEWS
tary-General (SRSG) for Disaster Risk Reduction. 
“Climate change is the most critical issue of our 
time, with a multitude of localized contribut-
ing factors and cascading effects that cannot be 
solved by a single organization. We need a global 
network to fight this together.”
IBM and David Clark Cause are thrilled to launch 
the third year of Call for Code in Geneva with 
returning sponsor Persistent Systems, and new 
supporters Near form,and Morgan Stanley. We 

also welcome returning supporters Bank of China, 
Cognizant, and Infosys, in addition to the broad 
ecosystem of companies, universities, and celeb-
rities like Ellen DeGeneres, Jonas Brothers, Sting, 
and Morgan Freeman supporting the initiative.
As part of the 75th anniversary of the United 
Nations, we are proud to work with our Founding 
Partner IBM to help commemorate this momen-
tous occasion by focusing the 2020 Call for Code 
Global Challenge on climate change. By inspiring 

and empowering developers around the world 
to help with this global threat, Call for Code can 
generate real impact,” said David Clark, Creator 
of Call for Code and CEO of David Cark Cause. 
“I am also excited President Bill Clinton returns 
for the third year as an eminent judge for the 
Challenge, along with leading experts in human 
rights, disaster response, business, and technol-
ogy from all over the world.”
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Making India a 
Health Technology Hub

The Indian healthcare industry is expected to 
play a key role in realising the nation’s vision of 
becoming a $5 trillion economy by 2024. Tech-
nological advancements have revolutionised the 
status-quo of industries across the globe, includ-
ing the healthcare industry. The global health-
tech sector is expected to reach $297 billion by 
2022, registering a Compound Annual Growth 
Rate (CAGR) of 13.2 percent from 2016 to 2022.

The global health-tech landscape paints a prom-
ising picture for India as it has the potential of 
becoming a health-tech hub. Factors contribut-
ing to this include the rise in medical tourism, 
increased participation by private players in 
the health-tech sector, a large population with 
growing healthcare demands, and proven exper-
tise in the software services sector.
A Confederation of Indian Industry (CII) report 
on ‘Making India a Health Tech Hub’ identifies 
opportunities that would be instrumental in 
accelerating the growth of the outcome-based 
tech-healthcare sector in India.
Over the last decade, there has been a prolifera-
tion of Indian health-tech start-ups operating in 
three major key markets – digital products and 
services, wearables, and clinical devices.  As part 
of a survey, CII interviewed 15 start-up founders, 
and all of them opined that more investment 

must be done in innovative and clinical devices, 
rather than relying on an almost saturated mar-
ket that provides digital products and services.
The health-tech ecosystem face difficulties on 
the grounds of low awareness and receptivity, 
infrastructure bottlenecks, low public health 
expenditure, and lack of a national unique iden-
tifier.
The report goes on to suggest that a conducive 

business environment, clearer government poli-
cies, and increased expenditure on public health 
are some of the factors essential for the growth 
of health-tech in India.
Apart from the aforementioned factors, steps 
like Public-Private Partnership (PPP) to digitalise 
at a faster pace, collaborations within domestic 
and foreign businesses to invest in more tech-
nology-driven healthcare products and services 
will accelerate the health-tech sector growth in 
India.
Representation of Indian companies on global 
platforms is another issue that could be tackled 
by allocating funds to industry bodies like CII 
under Market Access Initiatives of the Ministry 
of Commerce and Industry  to showcase India’s 
capabilities in the health-tech space.
Although the hospitals have implemented 
Hospital Information Systems (HIS), matching 

patient records when exchanging them between 
HIS of healthcare organisations is a challenge 
due to the lack of mandate for Aadhar or any 
other unique identifier to match patient records.
Data is the new oil. Therefore, it is pertinent 
to protect it with strict data sharing and pri-
vacy laws. Implementation of a health-related 
information exchange act or policy in India will 
ensure interoperability and data security across 
hospitals.
CII recommended action points for making India 
a health tech-hub by 2024
The vision for making India a health-tech hub 
in the next five years (2019-24) has challenges. 
Below are some of the key recommendations 
for Government and business to deal with those 
challenges and create opportunities for the 
future.
For Government
• Work with industry bodies to enable evi  
 dence-based policymaking
•   Leverage digital technologies to link health  
 system and records across private and public  
 hospitals for better patient care
•   Create a National Health Grid
•   Provide incentives under Make in India &   
 Serve in India programs
•  Mandate health-tech courses in mainstream  
 medical courses
•   Enhance India’s health-tech products and ser 
 vices export potential
For Businesses
• Be a part of Industry 4.0 by focusing on   
 effective usage of technology
•    Work closely with industry organisations for  
 understanding consumer preferences
•  Work with the Government for creating a  
 blueprint to enhance exports of health-tech
• Study experiences in other markets and   
 identify schemes for promoting the health- 
 techsector
• Invest in R&D
Different stakeholders in the healthcare eco-sys-
tem should work in tandem, arrive at a common 
agenda, and collaborate with the Government to 
develop India as a health-tech hub.



What this teenager is doing 
with Minecraft is mind-blowing

What this teenager is doing 
with Minecraft is mind-blowing

Namya Joshi, a 13-year-old, loves training teach-
ers.
The seventh grade student has been helping 
teachers of her school convert their class lessons 
into interactive Minecraft sessions.
“Minecraft is a great platform. If a child does not 
like reading books, for example, you can make 
them in Minecraft and get the child interested,” 
the student from Sat Paul Mittal School in Ludhi-
ana, says very matter-of-factly.
It all started two years ago when her mother, who 
is the IT Head at the school, signed up to become 
a global Minecraft mentor, as a part of Microsoft 
Innovative Educator program.
“I didn’t know much about Minecraft when I 
signed up. I had some exposure in our school 
during Microsoft’s Hour of Code but that was all I 
knew about it. I started researching about it and 
was initially shocked to see how a game could be 
integrated into the school’s curriculum. I wasn’t 
convinced,” says Monica Joshi, Namya’s mother.
A Microsoft Expert Educator herself, Joshi thought 
she’d learn how to use Minecraft on her own 
gradually, but all that changed when one day she 
found Namya playing with Minecraft: Education 
Edition, a special edition of the game customized 
for the classroom environment, on her laptop.
“I’d seen Minecraft installed on my mother’s Win-
dows 10 laptop and started trying it on my own. 
After understanding the basics, I watched some 
tutorials and got myself familiar with it,” Namya 
says with pride.
Recovering from the initial shock, Joshi asked her 
daughter to create her upcoming lesson in the 
Minecraft world. It was a creative writing lesson 
and Namya had to write about her recent trip to 
the hills. The result convinced Joshi about using 
Minecraft in her school.
“She’d created the hills, waterfall and other things 

she saw during the trip and had written descrip-
tions of everything in Minecraft,” Joshi recalls.
She discussed the possibility of building Mine-
craft into the curriculum with the school’s prin-
cipal, Bhupinder Gogia, a fierce advocate of using 
technology in education.
“One of the primary responsibilities of any school 
is to prepare children for the future. Ludhiana is a 
tier two city in Punjab and if my students can’t go 
out and get exposure, I want technology to bring 
the world to them. We partnered with Microsoft 
and became a Microsoft Showcase school,” Gogia 
says.
With the principal’s encouragement, the moth-
er-daughter duo started creating more lessons on 
Minecraft and soon other students and teachers 
in the school joined them.
“We started off with an experiment with some 
classes and asked students to convert their Math 
lesson into Minecraft and the results were amaz-
ing. Some students created e-learning books for 
which they did exhaustive research. Soon mid-
school students also started asking us to get 
them on Minecraft. Today we have Minecraft 
licenses for the entire school,” the principal adds.
So far, Namya has trained more than 100 teachers 
in her school and around the world, over Teams, 
on the use of Microsoft tools such as Minecraft, 
Scratch, Kahoot, and Flipgrid in their classrooms. 
Her first-hand experience of the effectiveness of 
these tools for learning has led her to become a 
strong advocate of gamification in education.
“The best thing is that now I can tell teachers to 
listen to me and pay attention to what I’m saying. 
It’s a great feeling,” Namya chuckles.
She regularly collaborates with educators and 
learners from across the world through Microsoft 
Teams. The seventh-grader extraordinaire has her 
own blog and has recently launched a YouTube 

START UP

channel as well.
She also enjoys her role as a student ambassador 
on #MSEduChat, a monthly social media event 
organized by Microsoft Education. The event 
entails global and multilingual conversations 
about topics that are relevant to teachers, school 
leaders, IT directors, and edu-tech specialists.
“The sessions help me connect and collaborate 
with like-minded people from across the world. 
They also help me instil the values of empathy 
and teamwork in my approach,” she says.
Encouraged by the appreciation for her passion, 
Namya is now channelizing her efforts for a larger 
purpose.
“My goal is to make people understand about 
larger values through Minecraft worlds. I believe 
in Each One Can Teach Ten and gamification in 
education can help us work towards the United 
Nations’ Sustainable Development Goal 4 (SDG 4) 
– ensuring inclusive and equitable quality educa-
tion and promoting lifelong learning opportuni-
ties for all,” Namya says.
For someone who’s just turned thirteen, Namya’s 
accomplishments are larger than life. She has 
already spoken at KEOS2019–a global education 
conference in Finland, where she also conducted 
a workshop for teachers. She has also won the 
National Minecraft Competition in December 
2018 and has been nominated as India’s ambas-
sador for SDGs For Children.
Minecraft has had another, rather unexpected, 
effect on her.
“It helps me meditate. Once I broke my mother’s 
favorite jar and she got angry with me. It made 
me upset, so I went on Minecraft and planted 
trees to calm myself down,” she laughs.

Namya working with an educator to help her convert class lessons into Minecraft.

"So far, Namya has trained 
more than 100 teachers in her 
school and around the world, 
over Skype, on the use of 
Microsoft tools such as Mine-
craft, Scratch, Kahoot, and 
Flipgrid in their classrooms."

One of the primary responsibil-
ities of any school is to prepare 
children for the future. Ludhiana 
is a tier two city in Punjab and if 
my students can’t go out and get 
exposure, I want technology to 
bring the world to them. We part-
nered with Microsoft and became 
a Microsoft Showcase school.

– Bhupinder Gogia, 
Principal, Sat Paul Mittal School
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Data centers are more energy efficient than everData centers are more energy efficient than ever

Big data, predictive analytics ranked as the 
top investment priority in technology

While Google is the world’s largest corporate 
purchaser of renewable energy, we’re also tak-
ing action on climate change by minimizing the 

amount of energy we 
need to use in the first 
place. For more than a 
decade, we’ve worked 
to make our data cen-
ters as energy efficient 
as possible. Today, a 
new paper in Science 
validated our efforts 
and those of other 
leaders in our industry. 
It found that efficiency 

improvements have kept energy usage almost flat 
across the globe’s data centers even as demand 
for cloud computing has skyrocketed.
The new study shows that while the amount of 
computing done in data centers increased by 
about 550 percent between 2010 and 2018, the 
amount of energy consumed by data centers only 
grew by six percent during the same time period. 

As significant disruptions across Industrial Inter-
net of Things (IIoT), big data and predictive ana-
lytics continue to capture the attention of manu-
facturers, an EY study titled “‘Will the next trans-
formation in manufacturing be led by digital?” 
found that 66% of manufacturing firms in India 
ranked big data and predictive analytics as the 
top investment priority in technology in the next 
1-2 years.  While 63% of the organizations ranked 
sensors and Industrial Internet of Things (IIoT) as 
the second key priority, as many as 33% ranked 
cloud/integrated platforms along with robotic 
process automation as the third key priority for 
investment for transforming their current manu-
facturing process. The report incorporates first-
hand perspectives of major manufacturing firms 
in India on the recent technological advance-
ments and their adoption, as part of a survey con-
ducted by EY.

The study’s authors note that these energy effi-
ciency gains outpaced anything seen in other 
major sectors of the economy. As a result, while 
data centers now power more applications for 
more people than ever before, they still account 
for about 1 percent of global electricity consump-
tion the same proportion as in 2010.
What’s more, research has consistently shown 
that hyperscale (meaning very large) data centers 
are far more energy efficient than smaller, local 
servers. That means that a person or company 
can immediately reduce the energy consump-
tion associated with their computing simply by 
switching to cloud-based software. As the data 
center industry continues to evolve its opera-
tions, this efficiency gap between local comput-
ing and cloud computing will continue to grow.
Searching for efficiency
How are data centers squeezing more work out 
of every electron, year after year? For Google, 
the answer comes down to a relentless quest to 
eliminate waste, at every level of our operations. 
We designed highly efficient Tensor Process-

Ashish Nanda, EY India Supply Chain Leader said, 
“Concepts such as Industry 4.0 and Smart Fac-
tory, which interconnect the shop-floor ecosys-
tem through emerging technologies, are now a 
reality. Digitization continues to transform manu-
facturing processes around the world leveraging 
technologies such as IIoT, artificial intelligence, 
advanced robotics, etc. However, the adoption of 
digital technologies in India is still in its infancy, 
considering that manufacturers have started 
using these technological advancements recently 
and with limited scope. Going by the success sto-
ries though, it is perhaps essential for manufac-
turing organisations in India to first understand 
and then embark on this digital transformational 
journey to remain competitive and attain world-
class status.”
The findings of the report highlight the level of 
adoption of digital manufacturing and India’s pre-

DATA

ing Units, (the AI chips behind our advances in 
machine learning), and outfitted all of our data 
centers with high-performance servers. Starting 
in 2014, we even began using machine learning 
to automatically optimize cooling in our data 
centers. At the same time, we’ve deployed smart 
temperature, lighting, and cooling controls to fur-
ther reduce the energy used at our data centers.
Our efforts have yielded promising results: Today, 
on average, a Google data center is twice as 
energy efficient as a typical enterprise data cen-
ter. And compared with five years ago, we now 
deliver around seven times as much computing 
power with the same amount of electrical power.
By directly controlling data center cooling, our 
AI-powered recommendation system is already 
delivering consistent energy savings of around 
30 percent on average. And the average annual 
power usage effectiveness for our global fleet 
of data centers in 2019 hit a new record low of 
1.10, compared with the industry average of 1.67 
meaning that Google data centers use about six 
times less overhead energy for every unit of IT 
equipment energy.

paredness level, the key driving factors, expecta-
tions on the benefits and existing challenges that 
manufacturers face in India. 
Adoption of digital manufacturing in India:
While 60% respondents have a broad understand-
ing of digital manufacturing, only 23% of manu-
facturing companies have a clear digital strategy.
Level of preparedness:
While 63% organizations are somewhat prepared 
in terms of their hardware infrastructure with 
basic software only 9% are ready to a large extent 
with intelligent infrastructure that connects dif-
ferent processes. 20% organizations are prepared 
to a good extent with appropriate hardware and 
software for data monitoring.
Factors driving digital manufacturing in India:
The key factors driving digital manufacturing in 
India include predictive maintenance, connected 
supply chain, reduced energy consumption, pro-
duction optimization, lower price of sensors and 
high computing needs and connected customers.
Areas where the manufacturers think that their 
company will benefit the most while adopting 
digital manufacturing:
The key challenges and risks associated in adopt-
ing digital manufacturing:
“Survey findings denote that 17% of organizations 
are yet to consider or evaluate the potential of 
digital manufacturing. While many companies 
have on-going proofs of concept, a full-fledged 
Smart Factory requires a clear-cut strategy and a 
well-defined roadmap to be successful in the mar-
ketplace,” adds Ashish Nanda.

Urs Hölzle,Urs Hölzle,  Senior Vice President, Technical Infrastructure
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NITI Aayog join hands with NASSCOM to roll out 
Artificial Intelligence Modules in Indian schools

ATEN provides innovative awareness sessions on their product 
line at Channel event organized by Intensity Global Technology

With an imperative to empower the youngest 
minds of the country with the latest technolo-
gies, NITI Aayog, Atal Innovation Mission (AIM) 
in collaboration with the National Association 
of Software and Services Companies (NASSCOM) 
Thursday launched an AI based Module rolled out 
for students of Indian schools.
The AI-Base Module has been introduced with an 
objective for students to leverage the full poten-
tial of AIM’s Atal Tinkering Lab (ATL) and further 
empowers them to innovate and create valuable 
solutions benefiting societies at large. The mod-
ule contains activities, videos and experiments 
that enable students to work through and learn 
the various concepts of AI.
Sharing his thoughts, CEO, NITI Aayog Amitabh 
Kant said that India can add 1.3% to its GDP on an 
annual basis through the use of machine learning 
and artificial intelligence.
“Indians can find solutions to the challenges of a 
shared connected zero emission world, improv-
ing learning outcomes, disease like Tuberculosis, 
cancer etc. If we are able to find solutions to these 
challenges for the 1.3 billion people of India, we 
can find solutions for the 7.5 billion people of the 
world too,” he said.
He further added that this AI module is so criti-
cal, in the sense that it will start teaching young 
children from a very young age then Indians will 
become major players in AI, like it has been done 
in the past for robots, 3D printing, IoT. “This is 
path breaking, it combines playing and academics 

ATEN, the leading provider of AV/IT connectiv-
ity and management solutions, recently partici-

pated in the 
Future For-
ward – Chan-
nel Event 
o r g a n i z e d 
by Intensity 

Global Technologies in Delhi. ATEN conducted a 
thorough innovative product session for all its SI 
Partners, National and Regional distributors who 
participated in the event.
Interacting with the participants, Aditya Narayan 
Kakkar – Founder and Director, Intensity Global 
Private Limited said “ATEN has always been focus-
ing on product innovation. As an ATEN partner 
for North India, we are dedicated to offering a 
complete set of integrated KVM, Professional 
Audiovisual, and Intelligent Power solutions.
The event helped us to bring together and col-
laborate with other technology players to deliver 
leading-edge technology for profitable and sus-
tainable growth.”
The event aimed to equip the vendors to actively 

and our job is to make things very interesting. We 
want to make artificial intelligence a great fun, 
so that children can enjoy it, they can evolve and 
learn and take India forward.
” Technology innovation over the last decade was 
breathtakingly fast as industries got intertwined 
with emerging technologies like never before. It 
has been estimated that by 2030, the global mar-
ket in AI is likely to be in the range of 15 to 15.5 
trillion dollars, out of which India’s share will be 
close to a trillion.
Mission Director Atal Innovation Mission, NITI 
Aayog R Ramanan said that AI is going to be an 
integral part of the new 21 st century innovations 
and we are proud to introduce the Learn-It-Your-
self module in all our 5000 Atal Tinkering Labs 
with over 2.5 million students having access to 
it. “This is the first ever industry government 
academia initiative on such a scale to keep the 
school students abreast of latest technologies.”
Meanwhile, for India to lead and remain relevant 
in this new ‘tech driven decade’, especially in 
emerging technologies like AI, and the ubiquity 
of AI in society, it is critical for the government 
and academia to collaborate and introduce AI 
learning at schools and prepare young minds for 
the AI led Digital future.
Speaking on the collaboration, Debjani Ghosh, 
President, NASSCOM, said, “AI has become a stra-
tegic lever for economic growth across nations 
and will continue to be one of the most crucial 
technologies of the future. Given its impact, it is 
an embracing step taken by NITI Aayog to intro-
duce the resources for students to learn AI. This 
will create the right foundations for students, 
especially the K-12 segment, to onboard onto 
future technologies and prepare them fully for 

pursue the latest in professional AudioVisual and 
Integrated Experience Solutions to be in par with 
the emerging trends and in-depth market insights 
to aid digital transformation. ATEN has been 
committed to sustained innovation and achieving 
excellence fueled by a passion for bringing bet-
ter connectivity to the world. Richard Tan, ATEN 
India Country Head and Mr. Vijay Joshi, Founder 
and Director, Cubix Microsystems India Pvt. Ltd, 
were also present at the event. Cubix Microsys-
tems India Pvt. Ltd is ATEN’s national distributor 
in India.
“Being a part of the event helped us to lever-
age the capabilities of our world class products 
and to capitalize on the visibility and vast media 
exposure to bring in better business opportuni-
ties.” said Vittal Salunke, PSM – IT at ATEN.
Mr. Vittal Salunke gave a comprehensive inno-
vative product session on ATEN offerings which 
included the ATEN SOHO/SMB solutions, Enter-
prise solutions, Professional AV solutions, and 
Energy Intelligent solutions. The discussion 
revolved around ATEN’s comprehensive product 
portfolio which included the following 5 scenar-

the digital and AI era. The partnership is a crucial 
step in building citizens and a workforce that is 
aware of AI and can work with AI.”
The hands-on AI module has been designed con-
sidering academic, co-scholastic and other ATL 
programs at school and is formulated to encour-
age young students to contribute to the journey 
of nation building. The module will be a catalyst 
for the youth to explore, ideate and learn the lat-
est technologies and build a generation of inno-
vators at the grassroot level.
Atal Innovation Mission housed at NITI Aayog is 
the Government of India’s flagship initiative to 
promote a culture of innovation and entrepre-
neurship. At the school level, AIM is establishing 
ATLs in all districts across India. As of today, AIM 
has selected a total of 14,916 schools across the 
country spread across 33 different states and 
union territories, for the establishment of ATLs.
NASSCOM acknowledges the role played by AI 
and other emerging technologies, as an imper-
ative to build a digitally powered tomorrow. By 
inculcating AI and a ‘learning by doing’ culture 
in schools, huge opportunities are bound to 
arise for the overall industries at global scale. To 
achieve this, NASSCOM and AIM have worked in 
collaboration with industry members and univer-
sities to develop the special modules on Artificial 
Intelligence learning.
Promoting digital talent for nation building has 
been one of the consistent efforts laid out by the 
IT-ITeS Sector Skills Council, NASSCOM. For this 
important initiative and many such programs, 
the IT-ITeS Sector Skills Council has been a key 
pillar for NASSCOM to catalyse the skill develop-
ment ecosystem in the country and build indus-
try ready talent for the IT sector in India. The AI 
Base Module is ready to be introduced to the ATL 
students on February 27th. Additionally, an AI 
Step-up Module is under development which will 
be the next step, that builds on the base module.

ios:
• Control Room – One click to push and pull 
video between workstations and video walls with 
ATEN’s KVM over IP extenders and central hard-
ware control system.
• Central, Remote IT Management – It takes 
one switch to manage 32 servers with 2 IT man-
agers with ATEN’s KVM over IP switches and 
rack-mountable LCD series.
• Conference & Meeting Area – One presentation 
switch connects a team no matter their current 
location with ATEN’s presentation switches and 
central hardware control system.
• Pro AV Distribution – Want 4K digital signage 
with unlimited display with ATEN’s AV over IP 
extenders, matrix switches, or long distance 
extenders.
• Multi-purpose Area – Change the setting from 
a museum to a party area with just a single touch 
with ATEN’s central hardware control system.
ATEN is all set to establish a firm market ground 
by focusing on merging both the segments in AV 
meets IT, thereby further creating a demand for 
ATEN products and technology in India. ATEN 
aims to proactively grab opportunities via net-
working platform to work with the clients to 
effectively guide technology transformations.
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HARDWARE & TECHNOLOGY

MediaTek and Samsung Introduce World’s First 
Wi-Fi 6 8K TV

Tenda Introduces “F6 
V4.0” Wi-Fi Router in India

MediaTek and Samsung today introduced the 
world’s first 8K QLED TV equipped with Medi-
aTek’s custom Wi-Fi 6 chipset, the Samsung 8K 
QLED Y20 model (Q950, Q900).

Tenda launches all new “F6 V4.0 Wi-Fi Router in 
the Indian market. The newly launched router is 

a successor to the exist-
ing series of previously 
launched routers, and will 
be strengthening the exist-
ing portfolio of the brand. 
F6 V4.0 Wi-Fi Router offers 
secure, reliable and blaz-
ing fast Wi-Fi speed of 300 
Mbps, ensuring stable web 

surfing. The F6 V4.0 Wi-Fi Router is designed 
to meet all coverage requirements for a regular 
household.
Tenda F6 comes with an in-built Qualcomm chip 
which is compatible with any mainstream mobile 
phone signal module, and helps in stabilizing the 
connection.
Tenda F6 V4.0 Wi-Fi Router boasts of 802.11b/g/n 
single-band and equipped with 4*5dBi Exter-
nal Omni-Directional Antennas. It is designed 
to deliver 2.4 GHz Wi-Fi with a speed of up to 
300Mbps. The Router also features a Wi-Fi Time 
Switch and Bandwidth Control so that you can 
enjoy your Wi-Fi but without worrying about it. 
Through Tenda F6 V4.0 users can connect up to 
20 devices simultaneously.
F6 V4.0 Router can also be used as Wi-Fi Signal 
Extender, bridging two routers together so that 
one can experience twice Wi-Fi coverage.

The flagship TV is the only 8K TV worldwide 
supporting Wi-Fi 6 connectivity, and will offer 
consumers a more seamless entertainment expe-
rience with smoother streaming and gaming, as 
well as unconstrained internet access. MediaTek 
and Samsung are driving the TV industry forward 
with leading Wi-Fi 6 innovation for connectivity 
and premium 8K imaging and viewing experi-
ences.
Wi-Fi 6 is the newest wireless standard with 
higher transmission throughput while saving on 
power, translating to smoother 8K streaming 
capabilities.
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Ultimate Ears expands its award-winning lineup 
of portable Bluetooth speakers with Ultimate Ears 
HYPERBOOM, the brand’s loudest and bassiest 

speaker yet, rock-
ing triple the loud-
ness and more than 
six times the bass 
of MEGABOOM 3. 
This new speaker 
needs no hype; 

HYPERBOOM keeps any party going with its boom-
ing bass, a wide dynamic range that brings your 

ULTIMATE EARS HYPERBOOM BRINGS MASSIVE 
SOUND AND EXTREME BASS TO ANY PARTY

music to life, rendering every note in rich detail, 
and a rechargeable 24-hour battery*.
HYPERBOOM also supports four input sources  
two Bluetooth, one 3.5mm auxiliary and one opti-
cal audio — so you and your friends can play music 
from your phones, laptop or gaming console, and 
easily switch between them with just the press of 
a button. Need to move the fun from the living 
room to the backyard? Indoors or outdoors, the 
adaptive EQ on HYPERBOOM reads the environ-
ment and automatically adjusts the sound to fill 
any space.
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