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How Fast Digital Commerce is 
Encroaching Channel Space

In a recent incident of digital commerce crawl-
ing inside the traditional channel space, HP India 
started funneling end customers in South India, 

through www.hpshopping.in website where the 
customers booked and stocks were billed through 
Savex, its national distributor.  We reliably learnt 
that the situation was put under scanner as HP soon 
put a tab on this.

Whether it is working through its own online 
presence such as hpshopping.in or placing prod-
ucts at Snapdeal or Amazon.in , this shows, the way 
global vendors like HP are playing around the online 
to customer model and how things will shape up in 
the near future. 

As for this recent incident of online confronta-
tion, HP partners and HP World showroom partners 
really are the ones who felt most of the heat as 
Savex was billing directly to the customer’s order 
received on hpshopping.in website. 

The question is why should a reputed vendor 
like HP allow a National Distributor to go ahead 

and directly bill the customers taking the advantage 
of complete margin, what about the local channel 
partners who have done all their bit to ensure that 
they are stocking vendor products? why not the 
vendor utilize its true channel strength and funnel 
the order to local HP authorised dealer and get it 
billed from there. After all, this is how channel sup-
posed to work. But over the recent past, such inci-
dents are time and again raising doubts about the 
overall channel strategy and how and where online 
should come into play.

During this fiasco, on conditions of anonym-
ity, one HP showroom partner said that if the same 
thing happens again, we will have a serious prob-
lem as we have invested our amount and stocks in 
the showroom and the benefit is taken directly by 
HP & ND. Is this fair?

Dinesh Shyam Sukha
Editor

editorial

RAPOO Expands its Distribution 
Matrix in South India

Sachin to head as NATIONAL SALES 
MANAGER in Sakri and Sanona

CEBIT ROADSHOW IN BELGAUM

In continuation of our 
strategy of realignment 
with the advent of Business 
dynamics of SAKRI and 
SANONA, Management has 
made some changes in the 
organizations for proper 
enablement of resources 
and sales targets. Mr 
Sachin Mahajan who was 

in the role of Channel Manager (North & West) has 
now been elevated as “National Sales Manager” 
heading Kaspersky product line PAN India.

Likewise Mr 
V a r u n A g n i h o t r i 
who was in the role 
of Regional Sales 
Manager (North) has 
now been elevated as 

“National Sales Manager” heading Micromax and 
Microsoft product line PAN India.

Realignment and re organisation of resources 
has been done as part of the Growth envisioned for 
Sakri group which has been growing at a rapid pace 
in terms of distribution of reputed product lines 
and manufacturing of their own line of products.

Quick Heal Announces Winner of 
“Khareedo Gaadi Jeeto Contest”

150Mbps Wireless N Outdoor AP 
Router (CA-RAPO150)

Quick Heal Tech-
nologies, an 
ISO9001 certi-
fied & leading 
IT security solu-
tion company has 
announced its first 
set of winners of 
the ‘Quick Heal 
Khareedo Gaadi 
Jeeto Contest”. 

It was earlier 
announced about 

the contest where customers can win assured gifts 
on select Quick Heal products and the contest win-
ners were given gifts like Mobile Phones, Watches, 
Tablets, Activa and Motor bike etc..

Jayanta Praharaj, Regional Manager, Andhra 
Pradesh & Telangana, Quick Heal Technologies said 
this is in line with all exciting contests which Quick 
Heal introduces, we keep our customers happy by 
introducing the surprises now and then. 

“Also, within 20 days of launching the contest 
we had an overwhelming response where lot of our 
customers won pen drives, extra validity mobile 
phones etc, we congratulate our recent winner 
G Sreekanth of Kanigiri in Prakasham district of 
Andhra Pradesh for having won Honda Activa,” he 
added.

The CA-RAPO150 is an ideal solution for inte-
grators and installers to 
establish building-to-
building wireless net-
work connections; for 
service providers to use 

as a high performance CPE offering; or for IP secu-
rity camera installers deploying 
cameras to monitor parking 
lots, streets and other venues.

The CA-RAPO150 features 
high transmitted output power, 
high receivable sensitivity and 
built-in directional antenna, 
all of which extends the range 
of the wireless signal enabling 
for building-to-building bridg-
ing or connectivity to devices 
at greater distances when con-
figured in Access Point mode. 
Supporting highly secure WPA/
WPA2/WPA Mixed encryption and MAC address 
filter ensure an uncompromised network security. 
The CA-RAPO150 also includes a PoE injector, as 
well as, mast strap that all makes installation easy. 

RAPOO, global leader 
in providing cutting-
edge wireless peripheral 
products, today 
announced its expansion 
in distributing RAPOO 
products by appointing 
two top distributors 
- Inspan Infotech and 
Creative peripherals. To 
meet the growing needs 

and to provide better service & support to the 
customers and partners in South, RAPOO takes a 
step ahead with this appointment. 

Distribution of RAPOO products in South is 
divided into two parts; Inspan will cater for Tamil 
Nadu, Pondicherry, & Kerala with their branches in 
Chennai, Coimbatore, Madurai, Trichy, Pondicherry, 
Cochin, Calicut, & Trivandrum. Creative Peripherals, 
who is currently handling RAPOO’s West India 
distribution, will cater Andhra Pradesh, Telangana, 
& Karnataka with their branches in Hyderabad and 
Bangalore and plans start their operations by having 
a branch in Andhra Pradesh.

The CeBIT India, organized by HMFI India, 
roadshow has been gathering momentum and the 
city welcomed it with open arms and most of the 
partners were keen to make use of the opportunity 
that has come their way.

The roadshow was organized in partnership 
with BITA, the IT forum in Belgaum which is a part 

Saurabh Grover
Country Head - India, 

SAARC & MEA at RAPOO

of the state association FiTDAK and was attended 
by more then 60 partners. Manoj Talreja, president 
of the BITA association thanked CeBIT India for 
coming to Belgaum and said that the one year old 
association is happy to be a part of the CeBIT forum.

Wishes you Happy DiwaliWishes you Happy Diwali
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tionally, software or platforms which will enable 
data center mobility and management on the go is 
likely to shape the data center dynamics in times to 
come,” he explains.

Ravi Raj, Brand Head, Director Sales & Sup-
port at NetRack, says, that IT organizations must 
embrace technology trends in data center as they 
are increased acceptance of technology activities 
of high-density platforms that attains portability. 
“Containment Rack Solution, IP based PDU, Temper-
ature and Humidity Monitoring, Security System are 
transforming the data center and enable companies 
to increase flexibility along with reliability. Data 
center is next business expected in India and are 
connected to infrastructure of the country. Growth 
for data centers are seen with increasing demand 
for business continuity, disaster recovery, storage 
needs from industries. Basically this is spurring 
and driving the growth factor in Indian data center 
industry as they are required by large population. 
20% growth is expected only from government proj-
ects as lots of expansion is happening across coun-
try,” he adds on.

Future Growth
According to Emerson Network Power’s Data 

Center 2025 report, there will be massive changes 
to the data center ecosystem in the near future. A 
mix of sources will be used to provide electrical 
power to data centers. Solar will lead, followed 
by a nearly equal mix of nuclear, natural gas and 
wind. BFSI, telecom, healthcare and education are 

some of the sectors that are expected to drive the 
demand in the data center segment. As all these 
sectors will have different requirements to suit their 
needs, there won’t be one data center but different 
data centers with different characteristics in terms 
of energy consumption and reliability that will be 
set up for organizations depending on their com-
puting needs.

Go to market StrateGy
According to Shrirang Deshpande, Country 

Head, Data Center Business, Emerson Network 
Power India. “For data centers, our strategy is cen-
tered on providing integrated solutions rather than 
specific products. Emerson’s technical support is 
available to channel partners throughout the prod-
uct cycle, mainly to encourage them away from 
being box-pushers and use our support to adopt 
a solutions approach. As DCIM requires technical 
background for deployment and to understand 
the needs of customers, we have initiated a DCIM 
university for partners online where they can read, 
learn and understand about DCIM and consult cus-
tomers on the same. We run various certification 
programs for our DCIM partners so that they can 
spread awareness about how DCIM can help bring 
in more efficiency and decrease the energy foot-
print within data centers. We recently appointed 
Inflow technologies as the national India distribu-
tor for our range of data center infrastructure man-
agement (DCIM) products and hope to work closely 

with them to educate our partners and potential 
customers for the DCIM markets,” he added.

As per the views of Ravi Raj, Brand Head, Direc-
tor Sales & Support at NetRack, “Data center solu-
tions help to transform the data center into a strate-
gic and flexible business asset where trends change 
the way enterprises approach their data center 
strategies. To deal with the challenges, we provide 
complete end to end solution with latest technol-
ogy.”

InnovatIonS In Data Center
Emerson Network Power has teamed up with 

Dell, HP and Intel for the creation of Redfish, a 
specification under development for data center 
and systems management that delivers comprehen-
sive functionality, scalability and security. 

Redfish uses a modern network interface style, 
allowing access to data using even simple, script-
based programming methods. This solution will be 
designed to improve scalability and expand data 
access and analysis, help lower costs, and further 
enable feature-rich remote management while 
ensuring a secure solution that protects invest-
ment.

NetRack is introducing the latest technology in 
data center like fully loaded rack with containment, 
IP PDU and consoles which are already present in 
the market, and some have yet to hit. These prod-
ucts and technologies not only promise to solve few 
DC problems but they all promise to make data cen-
ter operation run more smoothly.

cover story

Data Centers the Backbone of IT
Data centers are the backbone of the IT indus-

try and information industry, but often the 
industry does not operate at a perceived 

rate and does not match the efficiency. The risk 
factors are eventually decreased when large data 
centers consuming more power are operating with 
maximum capacity. But these risk factors pose to 
information and security threat. The solutions pro-
viders should look for an alternate way to deal with 
the power consumption and reduce it consecutively. 

Speaking on this topic, Ravi Raj, Brand Head, 
Director Sales & Support at NetRack, says, “We at 
NetRack, provide solutions for power consump-
tion, heat dissipation and cooling provisioning. 
Also focused on offering a high resilient, secure and 
performance rich driven products to all data cen-
ters. NetRack delivers rigorously tested and quali-
fied products that are flexible, scalable and versatile 
with UL certified mark. Our products enable quick 
scale-out of performance and capacity, making your 
data center more agile. For new technology trends 
we have NRS-e series, rack console drawer, smart 
racks, remote data center management and track-
ing, power management. We have scalable and inte-
grated data center solutions for efficient, reliable, 
and continuous operations that are can address and 

meet the critical business objective,” he explained.
As per the views of Shrirang Deshpande, Coun-

try Head, Data Center Business, Emerson Network 
Power India, according to a Gartner study, the 
Indian data center infrastructure market, compris-
ing of server, storage and networking equipment 
will reach to $2.03 billion in 2015. The report indi-
cates that India will rise to become the second larg-
est market for DCIM infrastructure in APAC by 2015. 

“India’s rapid growth in its GDP (gross domestic 
products) and the rapid pace of internet penetra-
tion in the country has promoted the rise of vari-
ous e-initiatives from banking to retail, ticket book-
ings to social networks. Even small and medium 
businesses are enthusiastic on the usage of tools, 
techniques and data center processes. Owing to a 
large demand from SMBs, manufacturing, telecom 
and BFSI segments, Emerson Network Power has 
introduced specialized solutions tailor made to the 
requirements of these verticals. As such, Emerson 
Network Power is reaching out to enterprises and 
channel partners alike to inform them about the 
benefits and efficiency of DCIM,” he adds on.

According to Tirthankar Banerjee, director, Tech-
nology Support Services, HP India, “During the last 
2-3 years there has been an increase in demand of 

data centers from IT and IT-enabled service compa-
nies in India. Business is demanding more services, 
innovation, speed and flexibility from data centers. 
There is a need to find a way to meet IT demands 
of the business while providing the innovative ser-
vices for company’s competitive advantage. 

He further added, “HP Datacenter Care for 
Cloud is a flexible support service that provides 
environment-wide coverage and is ideally suited for 
complex private and hybrid cloud environments. 
We also offer HP Hybrid Cloud Support which is a 
component of HP Datacenter Care offers a unified, 
defined enterprise-grade support experience as you 
consume resources and run workloads.”

trenDS In Data Center
According to Shrirang Deshpande, Country 

Head, Data Center Business, Emerson Network 
Power India, as real estate is increasingly becom-
ing a concern, compact and scalable data center will 
continue to shape data center dynamics. “One of 
the most important trends that is expected to drive 
innovation are the demand for energy efficient data 
centers. CIOs will continue to identify and practice 
ways of reducing the carbon footprint of their data 
center and make them more self-sustaining. Addi

“HP Datacenter Care for Cloud is 
a flexible support service that pro-
vides environment-wide coverage 
and is ideally suited for complex 
private and hybrid cloud environ-
ments. We also offer HP Hybrid 
Cloud Support which is a compo-
nent of HP Datacenter Care offers 
a unified, defined enterprise-grade 
support experience as you consume 
resources and run workloads.”

“One of the most important trends 
that is expected to drive innovation 
are the demand for energy efficient 
data centers. CIOs will continue to 
identify and practice ways of reduc-
ing the carbon footprint of their data 
center and make them more self-
sustaining. Additionally, software 
or platforms which will enable data 
center mobility and management 
on the go is likely to shape the data 
center dynamics in times to come.”TirThankar banerjee, 

Director, Technology Support Services, 
HP India

shrirang deshpande, 
Country Head, Data Center Business, 

Emerson Network Power India
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How Tablets Drive Mobility and Workload Flexibility

a s a tablet is more of notebook with in-built mobility on a mobile 
operating system platform, it brings some unique advantages to the 
table for the end user. We are presenting some reasons why tablets 

are better than laptops or smartphones and also presenting some of the 
best tablets in India.

mobIlIty
Tablets are thin and light. If you have a MacBook Air, or an ultrabook, 

the distinction may not seem as significant, but when it comes to most 
laptops, a tablet is thinner, lighter, and more portable by a long shot. It 
provides ultra mobility in the hands of the end user and this is perhaps one 
of the biggest advantages that a tablet carries with it today.

FunCtIonalIty
Tablets have larger displays that give you more real estate to get real 

work done. In fact, with larger tablets the display is on par with smaller 
laptops, allowing you to get more done. Of course, the virtual keyboard 
uses up half the display, so you have less screen to work with when you’re 
actually working. Regardless, though, tablets beat smartphones when it 
comes to being productive.

battery lIFe
Most tablets have battery life that is far better than laptops. Laptops 

are steadily improving in the longevity department, but most would still 
struggle to make it through a full work day, and many won’t make it to 
lunch. Tablets on the other hand, seem to last forever even when pushed 
to the limits.

uSer FlexIbIlIty
A tablet sits somewhere between the smartphone and laptop in most 

areas, and flexibility is no exception. In many ways, a tablet can fill the 
role of a laptop and perform most, if not all, of the same functions. But, 
the tablet is also more versatile. Most can take photos, or shoot videos in 
addition to allowing video chat and conferencing. They also work nicely 
as e-readers (or in some cases the e-reader has evolved into a tablet) for 
accessing an entire library of books on the go. Some of these things are 
technically possible, but ridiculous in a practical sense with a notebook.

beSt tabletS In InDIa
There are very few options available in tablet market compared to 

smartphone, but it certainly does have some of the best in class devices to 
work on. 

Here are the 5 best tablets available in the Indian market-

apple IpaD aIr 

tech story

poSItIveS 

Sleek and light in weight 
Sharp screen 
Decent camera

 neGatIveS
Design not that great 

Apple is ruling the gadget market and its stunningly designed iPad Air is doing 
extremely well in the market. The device supports both WiFi and 3G, starting 
from USD 99 with the top class variant priced at USD 929. 
Apple’s iPad Air comes with a 9.7-inch Retina screen, 1.3Ghz 
Apple A7 processor, 1GB RAM, the device is available with 
internal storage of 16/32/64/128 GB storage, 5MP rear 
camera, 1.2MP front camera, unlike its range of phone 
iPad Air supports Bluetooth 4.0, uns on the latest iOS7. 
It is one of the slimmest and the lightest tabs available 
in the market, with weight only 469 grams. 

poSItIveS 
• Very light in weight
• Houses premium design 
• Solid battery life 

neGatIveS 
• Storage comes with a cost 
• No Touch ID

SamSunG Galaxy note 10.1 

The sleek and stylish Samsung Galaxy Note 10.1 is priced at around USD 800 . 
Samsung Galaxy Note 10.1 comes with a 10.1-inch HD display, 1.9GHz Quadcore 
processor, 2GB RAM, internal storage of 16 GB(expandable), Bluetooth 4.0, 8 MP 
rear camera, 2 MP front camera, uns on latest Androind 4.4 KitKat Operating 
Software and is very light in weight- 469 grams. 

GooGle nexuS 7 

One of the best tablets in range Google Nexus 7 will cost you around USD 
340. Google Nexus 7 has a 7-inch IPS 
display, quality resolution of 1920 
x 1080 pixels, 1.5Ghz quad core 
Snapdragon S4 Pro processor, 2GB 
RAM, 16GB storage, 5MP rear camera, 
1.2MP front camera, supports WiFi, 
Bluetooth 4.0, runs on latest Android 
4.4.2 KitKat Operating Software and 
weighs around 290 grams. 

 poSItIveS
• Amazing display quality
• Affordable range

 neGatIveS
• Lack of SD card slot

apple IpaD mInI wIth retIna 

Apple iPad Mini comes with a Retina display, while still holding the lightweight 
factor. The device rus on the same software like iPad Air. Apple’s iPad Mini also 
supports both WiFi and 3G, starting at USD 399 and the top in class variant 
priced at USD 829. Apple iPad Mini has all the features that makes a tablet 
incredible, it has 7.9-inch retina display, 1.3Ghz Apple A7 processor, 1GB RAM, 
with internal storage of 16/32/64/128 GB storage, 5MP rear camera, 1.2MP front 
camera, like the iPad Air, Mini also supports Bluetooth 4.0, runs on iOS7 and 
weighs only 331 grams.

 poSItIveS

• Stunning metal design 
• Strong battery life

 neGatIveS
• Low resolution screen

lenovo yoGa 8 

Lenovo Yoga 8 is one of the most innovative devices available in the market 
priced at around USD 340 with the aluminum twist stand being its USP. the 
device is priced at Lenovo has a 8-inch IPS display, 1.2Ghz quad core Mediatek 
processor, 1GB RAM, has an internal storage of 16GB (expandable), 5MP rear 
camera, 1.6MP front camera, supports both WiFi and 3G, Bluetooth 4.0, allows 
for voice calling runs on Android 4.2.2, and weight- 401 grams.

 poSItIveS
• Innovative support 

stand 
• Longlasting 

battery life
• Excellent speakers 

neGatIveS
• Very low resolution 

on screen 
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